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Cultivating Entrepreneurial Competency through Counselling and 
Consultancy among Students in Higher Educational Institutes

Abstract

Entrepreneurship can catalyse any economy to grow and make students 

independent to earn their living with respect and dignity. This can also 

cultivate a sense of commitment among students to use the resources in a 

sustainable way. Entrepreneurship can foster innovation and economic 

growth in the country.  Counselling can help students to cultivate 

educational and vocational training to build   mind-set for the growth 

and development of the society.   Counselling interventions can help 

students to focus on enhancing their self-awareness and goal setting for 

taking good decisions needed for growth and development of business. 

Career counselling can also help students to choose the best options 

abele as per their abilities and interest.  Integrating entrepreneurship into 

career counselling can build readiness of students to build positive 

intentions to create their own small enterprises.  The aim of the paper is 

analyse the impact of counselling and consultant to build entrepreneurial 

competency   among students of higher educational initiates

Key words –Counselling, competency, entrepreneur's student, 

development

Introduction 

Entrepreneurship is a risk taking ability with lot of stress. Counselling 

can help in building resilience and suggest coping strategies for the well-

being of individuals. The personalized guidance and support of 

counsellors can create help for students to overcome barriers and 

develop confidence to connect with the opportunities of the market. 

Entrepreneurial skills can help to mitigate unemployment which can 

became the basic cause of socio - economic problems. (Anwar, 2002) It 

is important for students to manage their anger and frustration so that 

they can be involved in constructive activities for economic gains. The 

young entrepreneurs face challenges of having of lack of knowledge and 

resources need to build activities of economic gains. The mentors can 

help them to explore industry and build their self- realization instinct of 

earning money by giving them right advice.  The involvement in 

positive acuities can help students to build their   recognition and 
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independence through innovative endeavors. This will also 

help them to imbibe the positive attributes of hard work, 

optimism and organizing capacity (Carter, Gartner, and 

Shaver & Gate wood, 2003). The   skills of   entrepreneurs 

can help to build valuable intangible assets for the 

company. The basic skills needed by entrepreneurs are 

technical, communication and interpersonal skills specific 

to each industry (Brockman, 2011). The skills can relate to 

creativity, leadership and proactivity for managing their 

self-efficacy of growing in business ventures. (Miao, Qian, 

& Ma, 2017). The entrepreneurial motivation can help them 

to build the positive intention, behavior and performance 

(Obschonka, Hakkarainen, Lonka, & Salmela-Aro, 2017; 

Uy, Chan, Sam, Ho, & Chernyshenko, 2015). The self-

efficacy in individuals is basic input for their effective 

career management.  Entrepreneurships is an art, where 

entrepreneurs can transform the resources of society to 

build business ventures catering to the needs of customers. 

(Gibson, 2001).) Entrepreneurship can help to build the 

economic shape of any economy, where the young 

entrepreneurs can build new industry and generate 

employment (Henry, 2003). There is great need in 

educational institutes to give training for developing the 

entrepreneurial skills for creating value for the society. 

(Ducker, 2005). The involvement of students in economic 

activities can stimulate growth and employment. The broad 

acceptance of entrepreneurial skills in students can help 

them to grow with self-respect and empowerment 

(Schaumburg-Muller, et.al, 2010) The positive 

environment for growth of entrepreneurship can be  created 

by mentors to build good minds of youth of any country to 

create a better future for themselves. (Okayed, Ileana and 

Udunze, 2014). The students can be connected to good 

training practices, where their strength can be identified   to 

build collaboration with internships options of the industry. 

The students can learn to innovate and explore their 

personality to create new options for the career. (Ram Singh 

& Dr. O.P. Verma, 2012) The entrepreneurial education and 

training is essential for the development good business 

model in any economy. Self-efficacy and self-management 

is also needed for the growth of entrepreneurial skills (Chen 

& Bliese, 2002), the collective impact of self -efficacy 

factors can build the growth of entrepreneurs. (Krueger Jr, 

2003). The team building and managing group behavior can 

also help students to build their leadership skills and 

motivate them to work together.   (Chen & Bliese, 2002; 

Dawkins, Martin, Scott, & Sanderson, 2015).

The mentors can help students to enhance their knowledge 

and skills and develop their talents and abilities. The 

training and communication can also help them to form 

networks for growth and development. (Dodescu& 

Badulescu, 2011).The students need to search and identify 

the formation process of developing business. This can help 

them to establish their own small startups. They need 

assistance from the industry experts. The counselors can 

help them to build the connections. It is important for them 

to manage their stress and build linkage to have safe options 

for growth (Pareek and Nadkarni, 2011). The socio-

economic development of any regions can be promoted by 

the entrepreneurs   who can build their own options of self-

employment. The awareness can be created in the 

educational institutes to take responsibility of their work. 

(Debnath.S, 2010) .The student potential is underutilized 

and their economic participation can enhanced through 

training and participation in the business activities. 

(Srikanth et.al. 2013). The students face lack of motivation 

to work and grow because these lack of conducive and 

supportive environment to grow. The positive help form 

mentors can help them to connect with the best options for 

accessing sources of finances to build their own startups. 

The social restrictions can be handled by them in a 

confident way to grow in an innovative way. (Valarmathi, 

2010). The skill development through practical guidance of 

counsellors can help students to refine their abilities and 

adapt to the changing need of market... The career 

counsellors can help students in identifying entrepreneurial 

opportunities for developing their business plans and 

promote entrepreneurships as a viable career path. The 

increased entrepreneurial activity can help students to build 

confidence and utilise their resources wisely.  Counselling 

plays an important role in promoting and developing 

entrepreneurial skills and abilities of the students.  The 

personalized support can help students to choose 
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opportunities and empower themselves. The EDP can help 

students to learn and update their skills by collaborating 

with the best experts of the industry. This connection of 

students through the counselors can help them to stimulate 

efforts in the right direction to design the opportunities for 

growth. (Ms. Indira Kumari, 2014).  The development 

programs can help them in fostering a positive attitude 

towards challenges. Counselling can help in build essential 

entrepreneurial skills through creativity and problem-

solving ability to develop communication and leadership.  

Entrepreneurship can be shaped through counselling and 

positive advice given by trained counselors to connect with 

the industry options of growth.  Counselling has emerged 

as a valuable tool for supporting entrepreneurship 

development. The entrepreneurial skills are necessary part 

of career management in relation to other general skills 

(Savickas et al., 2009) .The development programs can 

helps students to understand the action oriented beliefs 

needed for working and growing in a sustainable way. 

(Frese, 2009). The students need to imbibe abilities to build 

personality to work and grow in an empowered way. The 

emotional stability is needed to face the challenges of the 

market. The positive behaviors can help students connect 

with the risk taking options with a self-monitoring process. 

The students need to cultivate and develop a social 

personality so that can become cooperative and supportive 

to build their teams. The values are essential to shape the 

personality. The finite value system can be calculated by the 

level of money invested but infinite values could be 

investment of intangible efforts which are beyond money 

values like commitment, love, passion and loyalty. 

(Shinnar, Hsu, and Powell, (2014) 

The students' participation in entrepreneurship education 

can help them to develop higher self-efficacy skills. The 

training mentors can also help them to grow in a better way. 

(Abaho, Olomi, & Urassa, 2015). The mentors with higher 

level of training skills can help students to build higher and 

better learning practices. Kassean, Vanevenhoven, Liguori, 

and Winkel (2015), Gielnik et al. (2015) - The counselors in 

the universities can help students to foster self-efficacy 

through formal entrepreneurial education.  Saeed, 

Yousafzai, Yani-De-Soriano, and Muffatto (2015) the 

perceptions for   entrepreneurship cam be geared through 

support for concept development and execution of their 

ideas through the creation of small startups. (Maritz and 

Brown, 2013). The students need to participate in 

vocational training programs to build their abilities and 

nurture their talents. (Boukamcha, 2015). The participation 

in an entrepreneurship training program can build higher 

level of self-efficacy skills. (Venugopal, Viswanathan, and 

Jung, 2015). The financial literacy and   training can help 

them to improve their skills for building and growing. The 

skill development programmers should be promoted by the 

government also where the students can connect and learn 

the technical skills for job creation. It is important for 

students to have options and opportunities for training 

themselves through government recognized bodies. (Baba, 

2013). Counselling can help students to shape the goals of 

business and understand the concept of oneself to connect 

with market ethics. Cultivating entrepreneurial skills 

through counseling among students can be a valuable 

approach for preparing themselves to work and grow in the 

dynamic world. Counseling sessions can help students to 

identify their goals and make self-assessment to enhance 

their skills for the better development of personality. This 

can help to articulate their goals and vision for future to 

build resilience in the changing business situations. The 

counselling sessions can also help them to inculcate 

creativity and innovation through brainstorming sessions, 

where they can design small enterprises in an innovative 

way by involving in group activities. The students can think 

and grow in a positive way to solve the problems. The 

networking skills can be learnt by participating in group 

activities. . The students need to learn the basics of financial 

literacy to build their business goals. The entrepreneurial 

landscape is constantly evolving and growing with the 

impact of technology and modern scientific innovations. 

The mentors can help students to build supportive 

environment with network of industry specialist and 

stakeholder to support. 
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Literature Review 

Entrepreneurship is basis of economic growth and so it 

needs diverse resources varying from financial to 

behavioral aspects to build sustainable business systems 

(Barazandeh et al., 2015). The basic competencies needed 

by entrepreneurs   range from strategic, conceptual, 

opportunity, leaning and familism. Strategic Competency 

relates to capability and ability needed by individuals to 

assess the effectiveness of various strategies. (Rahman et 

al., 2014).  It can help them to build thinking and planning 

aspects of various resources. (Stonehouse & Pemberton, 

2002; Rahman, 2015 Parnell et al., 2000; Ahmad et al., 

2010; Rahman, 2015). The conceptual competency helps 

individuals to think and cope with the changing 

uncertainties of the market to build effective business 

practices.  (Ahmad et al., 2010).  The conceptual 

competency can help students to define their behavior in a 

positive way. (Man et al., 2002; Rahman et al., 2016). This 

competency can also help them in managing the risk of 

market to take better decisions. (Man et al., 2002; Jansen 

(1992) the   conceptual competency is actually the mental 

capability of individuals to manage their business practices. 

The opportunity competency helps entrepreneurs to 

identify and recognize market opportunities and options of 

growth to build and grow in an empowered way.    (Man & 

Lau, 2000; Rahman et al., 2014). This ability helps them to 

recognize opportunities at the initial stage of business cycle 

(Yusoff et al., 2015). Learning Competency can help people 

to enhance the assimilation of knowledge with the growth 

of business activities.  The learning of entrepreneurs can be 

reflected in the level of growth, development and 

knowledge. It helps to create new sources of research for 

designing better options of growth and progress.   (Man 

2001, Xiu- Qing& Li, 2013). Higher level of learning 

competency can help individuals to enhance their skills 

through better exposure of learning practices.  (Argote & 

Miron-Spektor, 2011).The personal competency helps the 

individuals to improve their personal qualities to build 

effective business practices.   (Man & Lau, 2000; Krishnan, 

2013).The ethical competency helps individual to 

understand the ethical problems of society and deal with 

them in a sustainable way to conserve and preserve the 

finite resources of the society. The management ethics can 

help business to connect with the socially responsible 

activities to build goodness for the society. (Kaur and Bains 

2013, Inyang & Enuoh, 2009) The Familism Competency 

helps individual to practice attachment and have trust and 

faith in the family system to connect and grow in a positive 

way. (Kuada, 2015). This competency is reflected in the 

practice of individual to assimilate loyalty for their team   

members (Zeiders et al., 2016).  This reflected through their 

closeness and support for the member (Taylor et al., 2012). 

Kaur and Bains (2013). The familism is the concern and 

affection for all the family member to maintain the work life 

balance. The counsellors need to give services to build 

choices for the entrepreneurs so that they have the security 

of being engaged in positive efforts for building small 

startup. They need honesty and commitment to build 

discipline in the market by connecting to right resources, 

vendors and customers. The entrepreneurial education and 

training programs can enhance entrepreneurial self-

efficacy (Kubberød & Pettersen, 2017; Wilson, Kickul, & 

Marlino, 2007; Zhao et al., 2005) , (Byabashaija & Katano, 

2011; Gielnik, Uy, Funken, & Bischoff, 2017; Karlsson & 

Moberg, 2013; Nowiński, Haddoud, Lančarič, Egerová, & 

Czeglédi, 2017), (Sanchez, 2013), (Kerrick, Cumberland, 

& Choi, 2016; Lee et al., 2016, Bandura, 1997) The 

opportunities can be accessed by students if they have 

positive perceptions for learning and growing.  (Zhao et al., 

2005).  The students can participate in entrepreneurship 

education and develop self-efficacy. (Shinnar, Hsu, and 

Powell 2014)

The counsellors and policy makers need to support 

entrepreneurial activities of students in collaborations with 

the business organizations (Hisrich, Langan-Fox, & Grant, 

2007).  The opportunities exploration can be made easy by 

the mentors to help and connect students (Shane, 2012) 

.The entrepreneurships can be generated within the 

organizations if students poses sharp skills and they can 

develop their entrepreneurial projects within the job 

framework also.  (Zacher, Biemann, Gielnik, & Frese, 

2012, Antoncic & Hisrich, 2001) There is a positive 

influence of entrepreneurial start-ups on job creation 

(Shane, 2009). The diversity of student crowd needs to be 
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addressed to build innovative efforts for creating alliance 

and exchanges. The counsellors need to help students 

continuously to grow and connect with the best options of 

the market. The global economy is changing and creating 

profound and substantial changes for people to grow and 

connect though professional forums. The consultant and 

technical support from experts can help them to connect 

with the funding sources for creating the seed capital 

assistance.  The focus of the students has to be changed to 

build a positive outlook for doing things on time. The self-

efficacy of students for entrepreneurial skills can be 

measured (e.g. Brinckmann & Kim, 2015).  The complex 

psychological constructs can be recognized and insights 

can be created through systematic research. (E.g. Schjoedt 

& Craig, 2017). The experience of establishing or running 

one's own business build their confidence and enhance their 

learning process.  (Lee, Hallak, & Sardeshmukh, 2016; 

Zhao et al., 2005). The students need to have an approach of 

gratitude to build their self-esteem and connect with 

training options to improve their professional capabilities.  

The mentors can help students to enhance their personal 

competency by imbibing self-awareness and self-

management. The motivation to grow can be cultivated by 

having empathy and social skills where they can have 

respect their team members - The concept of self is 

important for entrepreneur and this can help them to 

express themselves in a professional way. The Social 

competency is an ability to build interpersonal skills, where 

student's t can have empathy to build relationships of trust 

to work together in a team. The social skills can help 

students to build bonds for collaborating and working with 

various groups.   Entrepreneur is person who brings change 

in the society by identifying business opportunities and 

gathers resources to fulfill the demand of the market. 

(Anyakoha 2006) The employment options can be 

generated by the entrepreneurs. There is mismatch of 

options between the skills available for employers and the 

skill of the employees.  The entrepreneurs need to match 

this gap by giving training (Dabalen and Oni 2000). The 

counsellors can help students to choose their career options 

and develop skills in relation to their future plans. (Magaji 

& Magaji, 2014). The counsellors need to understand 

students and help them to change their personality to take 

up entrepreneurial responsibility of connecting with 

options and opportunities available in the market. (Muyil, 

2011). The students need   interest and farsightedness to 

connect with the business opportunities (Magaji & Magaji, 

2014). The skill, ability and talent can help to take business 

responsibilities a positive way. (Hornby, 2006). The skills 

can be acquired through formal and informal training to 

learn and grow in an empowered way. (Magaji & Magaji, 

2014). Counselling plays an important in guiding and 

helping students to connect and grow in a conducive 

environment. The spirit of students needs to be nurtured to 

build positive sentiments.  (Obi, 2016; Bhuyan, 2007). The 

counselors can help student to build a mindset for building 

their own startups for stimulating opportunities to grow. 

(Obi, 2013; Obi, 2016). The mentors can help students to 

build interest and develop skills for connecting to 

innovative career options to catalyze the economic growth. 

The positive interest can help students to connect many 

opportunities in the market. (Wood & Hays, 2013). The 

choices of jobs options depend on their interest and value 

for building skills in the related field.  (Pisarik & Shoffner, 

2009). The individual personality mapping of students done 

by counsellors can help them to choose the right options of 

their career as per their talents and abilities.  (Shepard & 

Marshall, 1999)  The counsellors can also help students to 

build their personality and choose the best career options.  

(Michel, 2013). The counselors can also help to create a 

hope for the future among students to become the best 

versions of themselves.  (Shepard & Marshall, 1999). The 

society needs counselors to connect the youth to industries 

to overcome the problems of unemployment The problems 

created by unemployment can build a social unrest  with  

the problems ranging from robbery, prostitution and  

money launderings.( Chiekezie, Nzewi & Erhinmwionose, 

2016). The work experience can enhance self-efficacy 

which can be built through internships and industry 

collaboration (Farashah, 2015; Hockerts, 2017; Pfeifer, 

Šarlija, & Sušac, 2016). The quality of work experience is 

directly proportional to the level of self-efficacy and skills 

present among students.  (Sardeshmukh & Corbett, 2011). 

The leadership and work experience can help students to 

grow in a positive way. (Kickul, Wilson, Marlino, and 

Barbosa (2008) the learning and social persuasion can build 
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the psychology of students to grow in an empowered way.  

(Zhao et al., 2005). 

Objective of the study -The basic objective of the study the 

various aspects and dimensions of entrepreneurial skills of 

students designed through counselling. The aim is to design 

a strategic framework for the development of 

entrepreneurial skills among students of higher educational 

institutes through counselling.    

Research Methodology is s systematic approach of nay 

saying the primary and second sty source of information 

related to the topic of the research paper. The review of 

literature is done to build theatrical knowledge. The 

research design was built by the formation of hypo this. The 

question ate was prepared to be circulated among student.  

The research designs is qualitative and mixed-method 

approaches to collect resources. The data collected through 

questionnaire analyzed by screening it and uploading into 

software of SPSS versions 26 the study was conducted on 

selected students from the list of private and public colleges 

of Jodhpur .The small sample of 140 students was contacted 

to get the information. The liker scale of 5-point was used. 

The rating started from strong disagreeing to strongly 

agreeing. 

Hypothesis testing 

Null Hypothesis -H01: There is no significant difference 

in the impact of counselling on entrepreneurial competency 

of students when they are classified on the basis of gender 

Alternative Hypothesis -H01: There is no significant 

difference in the impact of counselling on entrepreneurial 

competency of students when they are classified on the 

basis of gender 

Null Hypothesis- H02: There is a significant difference in 

the impact of counselling on entrepreneurial competency of 

students when they are classified on the basis of age  

Alternative Hypothesis -H02: There is no significant 

difference in the impact of counselling on entrepreneurial 

competency of students when they are classified on the 

basis of age

Null Hypothesis - H103: There is a significant difference 

in the impact of counselling on entrepreneurial competency 

of students when they are classified on the basis of 

specialization  

Alternative Hypothesis- H03: There is no significant 

difference in the impact of counselling on entrepreneurial 

competency of students when they are classified on the 

basis of specialization  

Analysis of Data

Frequency Table for various dimensions of entrepreneurial Competency

 

Strategic Competency Frequency Percent 
Neutral 13 7.2 
Agree 99 55.0 
strongly agree 68 37.8 

Opportunity Competency   
strongly disagree 2 1.1 
disagree 41 22.8 
neutral 78 43.3 
Agree 51 28.3 
strongly agree 8 4.4 

Personal Competency   
Disagree 10 5.6 
Neutral 50 27.8 
Agree 77 42.8 
strongly agree 43 23.9 
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Learning Competency   
strongly disagree 19 10.6 
Disagree 8 4.4 
Neutral 10 5.6 
Agree 81 45.0 
strongly agree 62 34.4 

Ethical Competency   
Disagree 26 14.4 
Neutral 102 56.7 
Agree 52 28.9 

Familism Competency   
strongly disagree 4 2.2 
disagree 5 2.8 
neutral 61 33.9 
agree 88 48.9 
strongly agree 22 12.2 

Descriptive Statics of the various dimensions of entrepreneurial competency

 

Dimensions N Mean Std Dev. 

Strategic competency 180 3.6056 .72078 

Conceptual competency 180 4.3056 .59886 

Opportunity competency 180 3.1222 .84995 

Personal competency 180 3.8500 .84876 

Learning competency 180 3.8833 1.23395 

Ethical competency 180 3.1444 .64403 

T test Where the T - Value is 3.6

 

Dimensions T Df Sig 

Strategic competency .103 179 .918 

Conceptual competency 15.807 179 .000 

Opportunity competency -7.542 179 .000 

Personal competency 3.952 179 .000 

Learning competency 3.081 179 .002 

Ethical competency -9.490 179 .000 

Familism competency 1.008 179 .315 

ANOVA or F-Test for Hypothesis Testing

 

 Demographic Groups F Sig Hypothesis 

1 Gender 50.533 .000 
H01 –N1-rejected 
H01 – A1 -accepted 

2 Age 69.767 .000 
H02 –N1-rejected 
H02 – A1 –accepted 

3 Specialization 30.619 .000 
H03 –N1-rejected 
H03 – A1 -accepted 
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Implications of Data 

The demographic classification of students is done on the 

basis of age, gender and specialization differ in their 

perceptions for entrepreneurial competency impacted by 

effective counselling services. .The F test helps to reject the 

null Hypothesis of H01, H02 and H03 as the sigma is less 

than .05. The T- test shows that the ethical and opportunity 

competency needs more attentions as their value is negative 

.The results of Hypothesis are as follows :

?Null Hypothesis H01 is rejected and Alternative 

hypothesis H01 is accepted. 

?Null Hypothesis H02 is rejected and Alternative 

hypothesis H02 is accepted. 

?Null Hypothesis H03 is rejected and Alternative 

hypothesis H03 is accepted.  

Recommendations and Suggestions

The counseling's sessions of the students can help them to 

discover their inventory of traits and abilities to build their 

professional and saleable skills. The relationships and 

social acknowledgements can help them to discover their 

innovative competencies.  The students need to have 

positive mind to build emotional intelligence for working 

with various groups of people in a supportive and 

cooperative way. The students also need to focus on their 

analytical reasoning so as connect with the industry and 

face the challenges by solving their problems. They need to 

understand the art of social relationship for managing 

emotions and helping people to achieve their goals. They 

need to build the work values of having devotion to work 

and grow in positive way. The process of self-improvement 

can only start, if they have faith and confidence in 

themselves.  The students need to find some work and start 

investing their resources and time so that their life can have 

some meaning. Work can make their life interesting and 

they can learn new things to face the challenges of the 

changing world. The student need to understand their 

values to build and grow. They need to take efforts to 

develop their personality. This can help to build self-

realization of having respect for their own dignity. The 

work attitude can also help them to have feelings of beliefs 

to behave in a positive way with people. The professional 

competencies of students can be enhanced through trained 

mentors, who can imbibe value based development. The 

students need to build values for believing in the continuous 

process of acquiring knowledge to work on their technical 

skills. The professional abilities can be designed by 

performing and working on business platforms to exchange 

and grow in an empowered way. The student 

entrepreneurial skills are related to their ability of being 

productive to manage resources for the growth of economic 

enterprise.   The student quality quotient and behavioral 

aspects can be managed by mentors and counselors who 

can understand students and connect them to the learning 

environment. The students need   to understand the power 

of knowledge and connect with industrial growth through 

consultancy and building wealth for themselves.  

The time relevant learning can help them connect with right 

set skills available with the changing technology and 

market trends. The soft skills need to be cultivated, where 

they need to learn about loyalty and commitment to work 

with people. The students also need   coping skills to build 

an ethical environment with changing pattern of social and 

community needs. The diversity and distinctiveness of 

cultures need to be respected and practice anti-

discriminatory practice.Students are  intangible assets of 

the educational institutes and they need to be upgraded for 

building their value by imbibing  qualities of  loyalty, 

leadership, innovation and knowledge. The talented, 

skilled and knowledgeable students with innovative ideas 

are most valuable assets who can connect to opportunities 

of growth and development the values have to be cultivated 

through the education system and develop potential of 

students to build ethics, commitment, cooperation and 

emotional stability 

Conclusion

The counselling in higher educational institutes can help 

students to build their entrepreneurial skills. The 

development programs in collaboration with industry 

experts can help students to grow in an empowered way. 

The consultancy of good mentors can help students to 

connect with industry experts to learn through internships 
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and   eradicate unemployment.  The skill development and 

vocational training programs are also becoming part of new 

education policies to make them fit for the long run. Student 

achievement refers to the process of growth and 

achievement to build his confidence for choosing the right 

option. The positive Student is reflected through the 

student's hold on the knowledge, character and quality of 

work. The basic dimensions of entrepreneurial skills are 

conceptual competency, opportunity competency, learning 

competency, personal competency, ethical competency and 

familism .The counsellor's assessment can help them to 

build their self-efficiency, intelligence, goal-centeredness, 

confidence, knowledge and understanding, creativity, 

imagination, and innovation. The counsellors can improve 

development process of students by adopting practices of 

building positive feedback   to improve their confidence 

and help them to grow well. . The student development 

should be their personal so that they could do their self-

reflection to build skills and abilities.  Counselling and 

personal interaction can help them to groom their life in a 

better way. The environment and social system is impacting 

study's ad their economic independence can be created 

through their development of their vocational skills. The 

decision making abilities of the students can help students 

to be more creative when they guided by trained mentors. 

References

?Abaho, E., Olomi, D., & Urassa, G. (2015). Students' 

entrepreneurial self-efficacy: Does the teaching 

method matter? Education and Training, 57, 908–923.

?Ahlin, B., Drnovsek, M., & Hisrich, R. (2014). 

Entrepreneurs' creativity adfirm innovation: The 

moderating role of entrepreneurial self-efficacy. Small 

Business Economics, 43, 101–117.

?Arora, P., Haynie, J., & Laurence, G. (2013). 

Counterfactual thinking and entrepreneurial self-

efficacy: The moderating role of self-esteem and 

dispositional affect Entrepreneurship: Theory and 

Practice, 37, 359–385.

?Arshad, M., Farooq, O., Sultana, N., & Farooq, M. 

(2016). Determinants of individuals' entrepreneurial 

intentions: A gender-comparative study. Career 

Development International, 21(4), 318–339.

?Austin, M., & Nauta, M. (2016). Entrepreneurial role-

model exposure, self-efficacy, and women's 

entrepreneurial intentions. Journal of Career 

Development, 43, 260–272.

?Bacq, S., Ofstein, L., Kickul, J., & Gundry, L. (2017). 

Perceived entrepreneurial munificence and 

entrepreneurial intentions: A social cognitive 

perspective.International Small Business Journal, 

35(5), 639–659.

?Bagheri, A., & Pihie, Z. (2014). The moderating role of 

gender in shaping entrepreneurial intentions: 

Implications for vocational guidance. International 

Journal for Educational and Vocational Guidance, 14, 

255–273.

?Bakker, A., & Demerouti, E. (2007). The job demands-

resources model: State of the art. Journal of Managerial 

Psychology, 22(3), 309–328.

?Baltes, P. B., & Smith, J. (2004). Lifespan psychology: 

From developmental contextualism to developmental 

biocultural co-constructivism. Research in Human 

Development,1(3), 123–144.

?Bandura, A. (2006). Toward a psychology of human 

agency. Perspectives on Psychological Science, 

1(2),164–180.

?Bandura, A. (2012). On the functional properties of 

perceived self-efficacy revisited. Journal of 

Management, 38,9–44.

?Bandura, A., & Locke, E. (2003). Negative self-

efficacy and goal effects revisited. Journal of Applied 

Psychology, 88(1), 87–99. Barakat, S., Boddington, 

M.,  & Vyakarnam, S. (2014).  Measuring 

entrepreneurial self-efficacy to understand the impact 

of creative activities for learning innovation. The 

International Journal of Management Education, 12, 

456–468.

?Barbosa, S., Gerhardt, M., & Kickul, J. (2007). The 

role of cognitive style and risk preference on 

entrepreneurial self-efficacy and entrepreneurial 

intentions. Journal of Leadership and Organizational 

Studies, 13, 86–104.

104



Volume 16 Issue 12 June 2024

www.pbr.co.in

?BarNir, A., Watson, W., & Hutchins, H. (2011). 

Mediation and moderated mediation in the relationship 

among role models, self-efficacy, entrepreneurial 

career intention, and gender. Journal of Applied Social 

Psychology, 41, 270–297.

?Baron, R., Mueller, B., & Wolfe, M. (2016). Self-

efficacy and entrepreneurs' adoption of unattainable 

goals: The restraining effects of self-control. Journal of 

Business Venturing, 31, 55–71.

?Baum, J., & Bird, B. (2010). The successful 

intelligence of high-growth entrepreneurs: Links to 

new venture growth. Organization Science, 21(2), 

397–412.

?Baum, J., & Locke, E. (2004). The relationship of 

entrepreneurial traits, skill, and motivation to 

subsequent venture growth. Journal of Applied 

Psychology, 89(4), 587.

?Beck, J., & Schmidt, A. (2012). Taken out of context? 

Cross-level effects of between-person self-efficacy 

and difficulty on the within-person relationship of self-

efficacy with resource allocation and performance. 

Organizational Behaviour and Human Decision 

Processes, 119(2), 195–208.

?Biraglia, A., & Kadile, V. (2017). The role of 

entrepreneurial passion and creativity in developing 

entrepreneurial intentions: Insights from American 

homebrewers.  Journal  of  Small  Business 

Management, 55(1), 170–188.

?Bledow, R. (2013). Demand-perception and self-

motivation as opponent processes: A response to 

Bandura and Vancouver. Journal of Management, 

39(1), 14–26.

?Boukamcha, F. (2015). Impact of training on 

entrepreneurial intention: An interactive cognitive 

perspective. European Business Review, 27, 593–616.

?Brandle, L., Berger, E., Golla, S., & Kuckertz, A. 

(2018). I am what I am–How nascent entrepreneurs' 

social identity affects their entrepreneurial self-

efficacy. Journal of Business Venturing Insights, 9, 

17–23.

?Brinckmann, J., & Kim, S. (2015). Why we plan: The 

impact of nascent entrepreneurs' cognitive 

characteristics and human capital on business 

planning.Strategic Entrepreneurship Journal, 9, 

153–166.

?Brooks, A., Huang, L., Kearney, S., & Murray, F. 

(2014). Investors prefer entrepreneurial ventures 

pitched by attractive men. Proceedings of the National 

Academy of Sciences, 111(12), 4427–4431.

?Bullough, A., Renko, M., & Myatt, T. (2014). Danger 

zone entrepreneurs: The importance of resilience and 

s e l f - e f f i c a c y  f o r  e n t r e p r e n e u r i a l  

intentions.Entrepreneurship: Theory and Practice, 

38(3), 473–499.

?Byabashaija, W., & Katano, I. (2011). The impact of 

college entrepreneurial education on entrepreneurial 

attitudes and intention to start a business in 

Uganda.Journal of Developmental Entrepreneurship, 

16(1), 127–144.

?Cardon, M., & Kirk, C. (2015). Entrepreneurial 

passion as mediator of the self-efficacy to persistence 

relationship. Entrepreneurship: Theory and Practice, 

39(5), 1027–1050.

?Carr, J., & Sequeira, J. (2007). Prior family business 

exposure as intergenerational influence and 

entrepreneurial intent: A theory of planned behaviour 

approach. Journal of Business Research, 60, 

1090–1098.

?Cassar, G., & Friedman, H. (2009). Does self-

efficacyaffect entrepreneurial investment? Strategic 

Entrepreneurship Journal, 3, 241–260.

?Chen, Y., & He, Y. (2011). The impact of strong ties on 

entrepreneurial intention: An empirical study based on 

the mediating role of self-efficacy. Journal of Chinese 

Entrepreneurship,3(2), 147–158.

?C o l e m a n ,  S . ,  &  K a r i v ,  D .  

(2014).'Deconstructing'entrepreneurial self-efficacy: 

A gendered perspective on the impact of ESE and 

community entrepreneurial culture on thefinancial 

strategies and performance of newfirms. Venture 

105



Pacific Business Review (International)

www.pbr.co.in

Capital, 16, 157–181.

?Cooper, D., Peake, W., & Watson, W. (2016). Seizing 

opportunities: The moderating role of managerial 

characteristics on the relationship between 

opportunity-seeking and innovation efficacy in small 

businesses. Journal of Small Business Management, 

54, 1038–1058.

?Cumberland, D., Meek, W., & Germain, R. (2015). 

Entrepreneurial self-efficacy andfirm performance in 

challenging environments: Evidence from the 

franchise context. Journal of Developmental 

Entrepreneurship, 20(1), 1550004.

?Dalborg, C., von Friedrichs, Y., & Wincent, J. (2015). 

Risk perception matters: Why women's passion may 

not lead to a business start-up. International Journal of 

Gender and Entrepreneurship, 7(1), 87–104.

?Dalborg, C., & Wincent, J. (2015). The idea is not 

enough: The role of self-efficacy in mediating the 

relationship between pull entrepreneurship and 

founder passion–A research note. International Small 

Business Journal, 33, 974–984.

?Daniel, E., Di Domenico, M., & Sharma, S. (2015). 

Effectuation and home-based online business 

entrepreneurs. International Small Business Journal, 

33(8), 799–823. Dawkins, S., Martin, A., Scott, J., & 

Sanderson, K. (2015). Advancing conceptualization 

and measurement of psychological capital as a 

collective construct.Human Relations; Studies 

towards the Integration of the Social Sciences, 68(6), 

925–949.

?Dawson, C., & Henley, A. (2013). Over-optimism and 

entry and exit from self-employment. International 

Small Business Journal, 31(8), 938–954.

?Dempsey, D., & Jennings, J. (2014). Gender and 

entrepreneurial self-efficacy: A learning perspective. 

International Journal of Gender and Entrepreneurship, 

6(1), 28–49.

?Díaz-García, M., & Jiménez-Moreno, J. (2010). 

Entrepreneurial intention: The role of gender. 

International Entrepreneurship and Management 

Journal, 6(3), 261–283.

?Douglas, E. (2013). Reconstructing entrepreneurial 

intentions to identify predisposition for growth. 

Journal of Business Venturing, 28, 633–651.

?Douglas ,  E. ,  & Fi tzsimmons,  J .  (2013).  

Entrepreneurial intentions versus entrepreneurial 

intentions: Distinct constructs with different 

antecedents. Small Business Economics, 41, 115–132.

?Drnovšek, M., Wincent, J., & Cardon, M. (2010). 

Entrepreneurial self-efficacy and business start-up: 

Developing a multi-dimensional definition. 

International Journal of Entrepreneurial Behaviour& 

Research, 16, 329–348.

?Duffy, R., & Dik, B. (2013). Research on calling: What 

have we learned and where are we going? Journal of 

Vocational Behaviour, 83, 428–436.

?Engel, Y., Dimitrova, N., Khapova, S., & Elfring, T. 

(2014). Uncertain but able: Entrepreneurial self-

efficacy and novices' use of expert decision-logic 

under uncertainty. Journal of Business Venturing 

Insights, 1-2, 12–17.

?Engle, R., Dimitriadi, N., Gavidia, J., Schlaegel, C., 

Delanoe, S., Alvarado, I., Wolf, B. (2010). 

Entrepreneurial intent: A twelve-country evaluation of 

Ajzen's model of planned behaviour. International 

Journal of Entrepreneurial Behaviour& Research, 

16(1), 35–57.

?Farashah, A. (2015). The effects of demographic, 

cognitive and institutional factors on development of 

entrepreneurial intention: Toward a socio-cognitive 

model of entrepreneurialcareer. Journal of 

International Entrepreneurship, 13, 452–476.

?Farnese, M., Tramontano, C., Fida, R., & Paciello, M. 

(2011). Cheating behaviours in academic context: 

Does academic moral disengagement matter? Procedia 

- Social and Behavioural Sciences, 29, 356–365.

?Fini, R., & Toschi, L. (2016). Academic logic and 

corporate entrepreneurial intentions: A study of the 

interaction between cognitive and institutional factors 

in new firms. International Small Business Journal, 

34(5), 637–659.

106



Volume 16 Issue 12 June 2024

www.pbr.co.in

?Fitzsimmons, J., & Douglas, E. (2011). Interaction 

between feasibility and desirability in the formation of 

entrepreneurial intentions. Journal of Business 

Venturing, 26(4), 431–440.

?Forbes, D. (2005). The effects of strategic decision 

making  on  en t repreneur ia l  se l f -e ff icacy.  

Entrepreneurship Theory and Practice, 29, 599–626.

?Frese, M. (2009). Towards a psychology of 

entrepreneurship—an action theory perspective. 

Foundations and Trends in Entrepreneurship, 5(6), 

437–496.

?Geenen, N., Urbig, D., Muehlfelda, K., van 

Witteloostuijn, A., & Gargalianou, V. (2016). BIS and 

BAS: Bio behaviourally rooted drivers of 

entrepreneurial intent. Personality and Individual 

Differences, 95, 204–213.

?Gielnik, M., Frese, M., Kahara-Kawuki, A., Katono, I., 

Kyejjusa, S., Ngoma, M., Dlugosch, T. (2015). Action 

and action-regulation in entrepreneurship: Evaluating 

a student training for promoting entrepreneurship. 

Academy of Management Learning & Education, 14, 

69–94.

?Gielnik, M., Uy, M. A., Funken, R., & Bischoff, K. M. 

(2017). Boosting and sustaining passion: A long-term 

perspective on the effects of entrepreneurship training. 

Journal of Business Venturing, 32, 334–353.

?Hallak, R., Assaker, G., & O'Connor, P. (2014). Are 

family and nonfamily tourism businesses different? An 

examinat ion of  the  entrepreneur ia l  se l f -

e f f i c a c y – e n t r e p r e n e u r i a l  p e r f o r m a n c e  

relationship.Journal of Hospitality and Tourism 

Research, 38(3), 388–413.

?Hallak, R., Brown, G., & Lindsay, N. (2012). The place 

identity–Performance relationship among tourism 

entrepreneurs: A structural equation modelling 

analysis. Tourism Management, 33, 143–154.

?Hallak, R., Lindsay, N., & Brown, G. (2011). 

Examining the role of entrepreneurial experience and 

e n t r e p r e n e u r i a l  s e l f - e f f i c a c y  o n  S M T E  

performance.Tourism Analysis, 16, 583–599.

?Hallam, C., Zanella, G., Dosamantes, C., & Cardenas, 

C. (2016). Measuring entrepreneurial intent? Temporal 

construal theory shows it depends on your timing. 

International Journal of Entrepreneurial Behaviour& 

Research, 22(5), 671–697.

?Henry, C., Foss, L., & Ahl, H. (2016). Gender and 

en t r ep reneur sh ip  r e sea rch :  A rev iew o f  

methodological approaches. International Small 

Business Journal, 34(3), 217–241.

?Hobfoll, S. (1989). Conservation of resources: A new 

attempt at conceptualizing stress. American 

Psychologist, 44(3), 513–524.

?Hockerts, K. (2017). Determinants of social 

entrepreneurial intentions. Entrepreneurship: Theory 

and Practice, 41(1), 105–130.

?Hodzic, S., Ripoll, P., Lira, E., & Zenasni, F. (2015). 

Can intervention in emotional competences increase 

employability prospects of unemployed adults? 

Journal of Vocational Behaviour, 88, 28–37.

?Hopp, C., & Stephan, U. (2012). The influence of 

socio-cultural environments on the performance of 

nascent entrepreneurs: Community culture, 

motivation, selfefficacy and start-up success. 

Entrepreneurship and Regional Development, 24, 

917–945.

?Horvath, Z. E. (2016). Assessing calling as a predictor 

of entrepreneurial interest. Society and Economy, 

38(4), 513–535.

?Hsu, D., Wiklund, J., & Cotton, R. (2017). Success, 

failure, and entrepreneurial re-entry: An experimental 

assessment of the veracity of self-efficacy and prospect 

theory. Entrepreneurship: Theory and Practice. 

http://dx.doi.org/10.1111/etap.12166.

?Huyghe, A., & Knockaert, M. (2015). The influence of 

organizational culture and climate on entrepreneurial 

intentions among research scientists. Journal of 

Technology Transfer, 40, 138–160.

?Huyghe, A., Knockaert, M., & Obschonka, M. (2016). 

UnravellingThe“passion orchestra”in academia. 

Journal of Business Venturing, 31, 344–364.

107



Pacific Business Review (International)

www.pbr.co.in

?Jain, R., & Ali, S. (2013). Self-efficacy beliefs, 

marketing orientation and attitude orientation of Indian 

entrepreneurs. Journal of Entrepreneurship, 22(1), 

71–95.

?Jenkins, A., Wiklund, J., & Brundin, E. (2014). 

Individual responses tofirm failure: Appraisals, grief 

and influence of prior failure experience. Journal of 

Business Venturing, 29(1), 17–33.

?Johnston, C. (2018). A systematic review of the career 

adaptability literature and future outlook. Journal of 

Career Assessment, 26,3–30.

?Judge, T., & Bono, J. (2001). Relationship of core self-

evaluations traits—Self-esteem, generalized self-

efficacy, locus of control, and emotional 

stability—With job satisfaction and job performance: 

A meta-analysis. Journal of Applied Psychology, 86, 

80–92.

?Karlsson, T., & Moberg, K. (2013). Improving 

perceived entrepreneurial abilities through education: 

Exploratory testing of an entrepreneurial self-efficacy 

scale in a pre-post setting. The International Journal of 

Management Education, 11,1–11.

?Kassean, H., Vanevenhoven, J., Liguori, E., & Winkel, 

D. (2015). Entrepreneurship education: A need for 

r e f l e c t i o n ,  r e a l - w o r l d  e x p e r i e n c e  a n d  

action.International Journal of Entrepreneurial 

Behaviour& Research, 21, 690–708.

?Khan, S., Tang, J., & Joshi, K. (2014). Disengagement 

of nascent entrepreneurs from the start-up process. 

Journal of Small Business Management, 52(1), 39–58.

?Kickul, J., Gundry, L., Barbosa, S., & Whitcanack, L. 

(2009). Intuition versus analysis? Testing differential 

models of cognitive style on entrepreneurial self-

efficacy and the new venture creation process. 

Entrepreneurship: Theory and Practice, 33, 439–453.

?Kolvereid, L., & Isaksen, E. (2017). Expectations and 

achievements in newfirms. Journal of Small Business 

and Enterprise Development, 24(3), 649–668.

?Kubberød, E., & Pettersen, I. B. (2017). Exploring 

situated ambiguity in students' entrepreneurial 

learning. Education and Training, 59(3), 265–279.

?Laguna, M. (2013). Self-efficacy, self-esteem, and 

entrepreneurship among the unemployed. Journal of 

Applied Social Psychology, 43, 253–262.

?Lanero, A., Vazquez, J., & Aza, C. (2016). Social 

cognitive determinants of entrepreneurial career 

choice in university students. International Small 

Business Journal, 34(8), 1053–1075.

?Lans, T., Gulikers, J., & Batterink, M. (2010). Moving 

beyond traditional measures of entrepreneurial 

intentions in a study among life-sciences students in 

The Netherlands. Research in Post-Compulsory 

Education, 15(3), 259–274.

?Laviolette, E., Lefebvre, M., & Brunel, O. (2012). The 

impact of story bound entrepreneurial role models on 

s e l f - e f f i c a c y  a n d  e n t r e p r e n e u r i a l  

intention.International Journal of Entrepreneurial 

Behaviour& Research, 18(6), 720–742.

?Lee, C., Hallak, R., & Sardeshmukh, S. (2016). 

Innovation, entrepreneurship, and restaurant 

performance: A higher-order structural model. 

Tourism Management, 53, 215–228.

?Lent, R., & Brown, S. (2013). Social cognitive model 

of career self-management: Toward a unifying view of 

adaptive career behaviour across the life span. Journal 

of Counselling Psychology, 60(4), 557–568.

?Lord, R. G., Diefendorff, J. M., Schmidt, A. M., & Hall, 

R. J. (2010). Self-regulation at work. In S. T. Fiske 

(Ed.). Annual Review of Psychology, 61 (pp. 

543–568). Chippewa Falls, WI: Annual Reviews.

?Maritz, A., & Brown, C. (2013). Enhancing 

entrepreneurial self-efficacy through vocational 

entrepreneurship education programmes. Journal of 

Vocational Education &Training, 65, 543–559.

?Markman, G., Baron, R., & Balkin, D. (2005). Are 

perseverance and self-efficacy costless? Assessing 

entrepreneurs' regretful thinking. Journal of 

Organizational Behaviour, 26,1–19.

?McCann, B., & Vroom, G. (2015). Opportunity 

evaluation and changing beliefs during the nascent 

108



Volume 16 Issue 12 June 2024

www.pbr.co.in

entrepreneurial process. International Small Business 

Journal, 33, 612–637.

?McGee, J., & Peterson, M. (2017). The long-term 

impact of entrepreneurial self-efficacy and 

entrepreneurial orientation on venture performance. 

Journal  of  Smal l  Business  Management .  

http://dx.doi.org/10.1111/jsbm.12324.

?McGee, J., Peterson, M., Mueller, S., & Sequeira, J. 

(2009). Entrepreneurial self-efficacy: Refining the 

measure. Entrepreneurship Theory and Practice, 33(4), 

965–988. Miao, C., Qian, S., & Ma, D. (2017). The 

relationship between entrepreneurial self-

efficacyandfirm performance: A meta-analysis of main 

and moderator effects. Journal of Small Business 

Management, 55(1), 87–107.

?Miles, M., Lewis, G., Hall-Phillips, A., Morrish, S., 

Gilmore, A., & Kasouf, C. (2016). The influence of 

en t repreneur ia l  market ing  processes  and  

entrepreneurial selfefficacy on community 

vulnerability, risk, and resilience. Journal of Strategic 

Marketing, 24(1), 34–46.

?Moriano, J., Gorgievski, M., Laguna, M., Stephan, U., 

& Zarafshani, K. (2012). A cross-cultural approach to 

understanding entrepreneurial intention. Journal of 

Career Development, 39(2), 162–185.

?Murnieks, C., Mosakowski, E., & Cardon, M. (2014). 

Pathways of passion: Identity centrality, passion, and 

behaviour among entrepreneurs. Journal of 

Management, 40, 1583–1606.

?Naktiyok, A., Karabey, C., & Gulluce, A. (2010). 

Entrepreneurial self-efficacy and entrepreneurial 

intention: The Turkish case. International 

Entrepreneurship and Management Journal, 6, 

419–435.

?Nowiński, W., Haddoud, M. Y., Lančarič, D., Egerová, 

D., & Czeglédi, C. (2017). The impact of 

entrepreneurship education, entrepreneurial self-

efficacy and gender on entrepreneurial intentions of 

university students in the Visegrad countries. Studies 

in Higher Education. http://dx.doi.org/10.1080/ 

03075079.2017.1365359. Obschonka, M. (2016). 

Adolescent pathways to entrepreneurship. Child 

Development Perspectives, 10(3), 196–201.

?Obschonka, M., Hahn, E., & Bajwa, N. (2018). 

Personal agency in newly arrived refugees: The role of 

personality, entrepreneurial cognitions and intentions, 

and career adaptability. Journal of Vocational 

Behaviour, 105, 173–184.

?Obschonka, M., Hakkarainen, K., Lonka, K., & 

Salmela-Aro, K. (2017). Entrepreneurship as a twenty-

first century skill: Entrepreneurial alertness and 

intention in The transition to adulthood. Small 

Business Economics, 48(3), 487–501.

?Obschonka, M., Silbereisen, R. K., & Schmitt-

Rodermund, E. (2010). Entrepreneurial intention as 

developmental outcome. Journal of Vocational 

Behaviour, 77(1), 63–72.

?Obschonka, M., & Stuetzer, M. (2017). Integrating 

psychological approaches to entrepreneurship: The 

entrepreneurial personality system (EPS). Small 

Business Economics, 49(1), 203–231.

?Otto, K., Glaser, D., & Dalbert, C. (2009). Mental 

health, occupational trust, and quality of working life: 

Does belief in a just world matter? Journal of Applied 

Social Psychology, 39(6), 1288–1315.

?Pfeifer, S.,Šarlija, N., & Zekic Sušac, M. (2016). 

Shaping the entrepreneurial mind set: Entrepreneurial 

intentions of business students in Croatia. Journal of 

Small Business Management, 54, 102–117.

?Pierce, J., & Aguinis, H. (2013). The too-much-of-a-

good-thing effect in management. Journal of 

Management, 39(2), 313–338.

?Pihie, Z., & Bagneri, A. (2013). Self-efficacy and 

entrepreneurial intention: The mediation effect of self-

regulation. Vocations and Learning, 6, 385–401.

?Piperopoulos, P., & Dimov, D. (2015). Burst bubbles or 

build steam? Entrepreneurship education,  

entrepreneurial self-efficacy, and entrepreneurial 

intentions.Journal of Small Business Management, 

53(4), 970–985.

109



Pacific Business Review (International)

www.pbr.co.in

?Prabhu, V., McGuire, S., Drost, E., & Kwong, K. 

(2012). Proactive personality and entrepreneurial 

intent: Is entrepreneurial self-efficacy a mediator or 

moderator? International Journal of Entrepreneurial 

Behaviour& Research, 18(5), 559–586.

?Prajapati, K., & Biswas, S. (2011). Effect of 

entrepreneur network and entrepreneur self-efficacy 

o n  s u b j e c t i v e  p e r f o r m a n c e .  J o u r n a l  o f  

Entrepreneurship, 20(2), 227–247.

?Prodan, I., & Drnovsek, M. (2010). Conceptualizing 

academic-entrepreneurial intentions: An empirical 

test. Technovation, 30, 332–347.

?Saeed, S., Yousafzai, S., Yani-De-Soriano, M., & 

Muffatto, M. (2015). The role of perceived university 

support in the formation of Students' entrepreneurial 

intention. Journal of Small Business Management, 53, 

1127–1145.

?Sanchez, J. (2011). University training for 

entrepreneurial competencies: Impact on intention of 

venture creation. International Entrepreneurship and 

Management Journal,7, 239–254.

?Sanchez, J. C. (2013). The impact of an 

e n t r e p r e n e u r s h i p  e d u c a t i o n  p r o g r a m  o n  

entrepreneurial competencies and intention. Journal of 

Small Business Management, 51(3),447–465.

?Sardeshmukh, S., & Corbett, A. (2011). The duality of 

internal and external development of successors: 

Opportunity recognition in familyfirms. Family 

Business Review, 24, 111–125.

?Savickas, M., Nota, L., Rossier, J., Dauwalder, J., 

Duarte, M., Guichard, J., Van Vianen, A. (2009). Life 

designing: A paradigm for career construction in the 

21st century. Journal of Vocational Behaviour, 75(3), 

239–250.

?Schenkel, M., D'Souza, R., & Braun, F. (2014). 

Entrepreneurial self-efficacy, intent and intensity: 

Does experiential training enhance or inhibit 

p red ispos i t ion?Journa l  of  Developmenta l  

Entrepreneurship, 19(1) (1450005 0-21).

?Schjoedt, L., & Craig, J. B. (2017). Development and 

validation of a unidimensional domain specific 

entrepreneurial self-efficacy scale. International 

Journal of Entrepreneurial Behaviour& Research, 

23(1), 98–113.

?Schlaegel, C., & Koenig, M. (2014). Determinants of 

entrepreneurial intent: A meta-analytic test and 

integration of competing models. Entrepreneurship 

T h e o r y  a n d  P r a c t i c e ,  3 8 ,  2 9 1 – 3 3 2 .  

http://dx.doi.org/10.1111/etap.12087.

?Sesen, H. (2013). Personality or environment? A 

comprehensive study on the entrepreneurial intentions 

of university students. Education and Training, 55(7), 

624–640. Shane, S. (2009). Why encouraging more 

people to become entrepreneurs is bad public policy. 

Small Business Economics, 33(2), 141–149.

?Shane, S. (2012). Reflections on the 2010 AMR decade 

award: Delivering on the promise of entrepreneurship 

as afield of research. Academy of Management 

Review, 37(1), 10–20.

?Shepherd, D., Patzelt, H., & Baron, R. (2013).“I care 

about nature, but”: Disengaging values in assessing 

opportunities that cause harm. Academy of 

Management Journal, 56(5), 1251–1273.

?Shinnar, R., Hsu, D., & Powell, B. (2014). Self-

efficacy, entrepreneurial intentions, and gender: 

Assessing the impact of entrepreneurship education 

longitudinally.The International Journal of 

Management Education, 12, 561–570.

?Short, J. (2009). The art of writing a review article. 

Journal of Management, 35, 1312–1317.

?Sieger, P., & Minola, T. (2017). The family'sfinancial 

support as a“poisoned gift”: A family embeddedness 

perspective on entrepreneurial intentions. Journal of 

Small Business Management, 55(S1), 179–204.

?Sieger, P., & Monsen, E. (2015). Founder, academic, or 

employee? A nuanced study of career choice 

intentions. Journal of Small Business Management, 

53(S1), 30–57. Simon, M., & Houghton, S. M. (2003). 

110



Volume 16 Issue 12 June 2024

www.pbr.co.in

The relationship between overconfidence and the 

introduction of risky products: Evidence from afield 

study. Academy of Management Journal, 46(2), 

139–149.

?Simon, M., & Shrader, R. C. (2012). Entrepreneurial 

actions and optimistic overconfidence: The role of 

motivated reasoning in new product introductions. 

Journal of Business Venturing, 27(3), 291–309.

?Sitzmann, T., & Yeo, G. (2013). A meta-analytic 

investigation of the within-person self-efficacy 

domain: Is self-efficacy a product of past performance 

or a driver of future performance? Personnel 

Psychology, 66, 531–568.

?Snell, L., Sok, P., & Danaher, T. (2015). Achieving 

growth-quality of work life ambidexterity in 

smallfirms. Journal of Service Theory and Practice, 

25(5), 529–550. Spagnoli, P., Santos, S., & Caetano, A. 

(2017). A contribution toward the adaptation and 

validation of the entrepreneurial self-efficacy scale in 

Italy and Portugal. Journal of Career Assessment, 

25(4), 670–687.

?St Jean, E., & Mathieu, C. (2015). Developing attitudes 

toward an entrepreneurial career through mentoring: 

The mediating role of entrepreneurial self-efficacy. 

Journal of Career Development, 42, 325–338.

?Sun, S., Vancouver, J., & Weinhardt, J. (2014). Goal 

choices and planning: Distinct expectancy and value 

effects in two goal processes.OrganizationalBehaviour 

and Human Decision Processes, 125(2014), 220–233.

?Sweida, G., & Reichard, J. (2013). Gender 

stereotyping effects on entrepreneurial self-efficacy 

and high-growth entrepreneurial intention. Journal of 

Small Business and Enterprise Development, 20(2), 

296–313.

?Sweida, G., & Woods, J. (2015). Comparing the 

development of entrepreneurial self-efficacy of female 

entrepreneurs in male and female-dominated 

i n d u s t r i e s . J o u r n a l  o f  D e v e l o p m e n t a l  

Entrepreneurship, 20(3), 1550018.

?Tegtmeier, S., Kurczewska, A., & Halberstadt, J. 

(2016). Are women graduate's jacquelines-of-all-

t r a d e s ?  C h a l l e n g i n g  L a z e a r ' s  v i e w  o n  

entrepreneurship. Small Business Economics, 47, 

77–94.

?Tolentino, L., Sedoglavich, V., Lu, V., Garcia, P., & 

Restubog, S. (2014). The role of career adaptability in 

predicting entrepreneurial intentions: A moderated 

mediation model. Journal of Vocational Behaviour, 85, 

403–412.

?Trevelyan, R. (2011). Self-efficacy and effort in new 

venture development. Journal of Management & 

Organization, 17,2–16.

?Tsai, K., Chang, H., & Peng, C. (2016). Extending the 

link between entrepreneurial self-efficacy and 

intention: A moderated mediation model.International 

Entrepreneurship and Management Journal, 12, 

445–463.

?Tumasjan, A., & Braun, R. (2012). In the eye of the 

beholder: How regulatory focus and self-efficacy 

interact in influencing opportunity recognition. 

Journal of Business Venturing, 27, 622–636.

?Urban, B. (2006). Entrepreneurship in the rainbow 

nation: Effect of cultural values and ESE on intentions. 

Journal of Developmental Entrepreneurship, 11(3), 

171–186.

?Uy, M., Chan, K., Sam, Y., Ho, M., & Chernyshenko, 

O. (2015). Proactivity, adaptability and boundaryless 

career attitudes: The mediating role of entrepreneurial 

alertness. Journal of Vocational Behaviour, 86, 

115–123.

?Uygur, U., & Kim, S. (2016). Evolution of 

entrepreneurial judgment with venture-specific 

experience. Strategic Entrepreneurship Journal, 10, 

169–193.

?Vanevenhoven, J., & Liguori, E. (2016). The impact of 

entrepreneurship education. Journal of Small Business 

Management, 51(3), 315–328.

111



Pacific Business Review (International)

www.pbr.co.in

?Venugopal, S., Viswanathan, M., & Jung, K. (2015). 

Consumption constraints and entrepreneurial 

intentions in subsistence marketplaces. Journal of 

Public Policy &Marketing, 34(2), 235–251.

?Wennberg, K., Pathak, S., & Autio, E. (2013). How 

culture moulds the effects of self-efficacy and fear of 

failure on entrepreneurship. Entrepreneurship and 

Regional Development, 25(9–10), 756–780.

?Zacher, H., Biemann, T., Gielnik, M., & Frese, M. 

(2012). Patterns of entrepreneurial career 

development: An optimal matching analysis approach. 

International Journal of Developmental Science, 

6(3–4), 177–187.

?Zellweger, T., Sieger, P., & Halter, F. (2011). Should I 

stay or should I go? Career choice intentions of 

students with family business background. Journal of 

Business Venturing, 26, 521–536.

?Zhang, P., & Cain, K. W. (2017). Reassessing the link 

between risk aversion and entrepreneurial intention: 

The mediating role of the determinants of planned 

behaviour. International Journal of Entrepreneurial 

Behaviour& Research, 23(5), 793–811.

?

112


