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The purpose of this paper is to identify current concerns regarding the 
corporate social responsibility in India. There has been a significant increase 
in the interest of CSR in recent years and it is regarded as an important topic for 
research. Not only has this topic received academic attention but it is 
becoming a mainstream issue for many organizations. However, it has been 
noted that research on CSR in SMEs is quite scant. While the majority of small 
firms believe they should pay attention to their social and environmental 
responsibilities, the main barrier to undertaking CSR experienced by SMEs is 
time, followed by cost and lack of human resources. First the paper presents a 
short introduction about the concept of corporate social responsibility and the 
paper also highlights the swot analysis of the corporate social responsibility. 
Next the paper analyzes the perception of the masses regarding corporate 
social responsibility and concludes with a discussion of these findings as well 
as recommendations for further research in the area. For the purpose of 
analysis, Factor Analysis has been employed on 20 variables study the 
perception of masses on a sample of 130 banks. 
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"A good company delivers excellent products and services, and a great 
company does all that and strives to make the world a better place." - William 
Ford Jr, Chairman, Ford Motor Co.

Introduction 

The concept of social responsibility of business appeared in U.S. in the 80's. 
Then it began to be used also in Europe. At present, it attaches great 
importance to CSR, closely linked with sustainable development. CSR is 
based on a long term strategy that includes various actions, such as 
volunteering, sponsorships, donations, benefits and expertise. CSR is a 
process with the aim to embrace responsibility for the company's actions and 
encourage a positive impact through its activities on the environment, 
consumers, employees, communities, stakeholders and all other members of 
the public sphere who may also be considered as stakeholders. 

Corporate Social Responsibility is a hot item in the business world and 
undoubtedly one of the challenges for the future (olaru, M. at al., 2012). It is 
for these reasons that loyalty, researchers and businesses became more and 
more interested in the implications of social responsibility on business 
performance. Discourses on CSR suggest that many definitions of CSR exist 
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The social responsibility has the following main features (Stancu 
and Orzan, 2007):-

· Its application is voluntary;

· It is reflected in business relations with various stakeholders 
(staff, customers, local community, governmental and 
nongovernmental organizations);

· It involve environmental issues, not only the social side;

· It is not distinct from the enterprise strategy and commercial 
activity but rather an integral part of it.

Some of the positive outcomes that can arise when businesses 
adopt a policy of social responsibility include:

 Company benefits:

· Improved financial performance;

· Lower operating costs;

· Enhanced brand image and reputation;

· Increased sales and customer loyalty;

· Greater productivity and quality;

· More ability to attract and retain employees;

· Reduced regulatory oversight;

· Access to capital;

· Workforce diversity;

· Product safety and decreased liability.

 Benefits to the community and the general public:

· Charitable contributions;

· Employee volunteer programmes;

· Corporate involvement in community education, employment 
and homelessness programmes;

· Product safety and quality.

within the business community, and CSR continues to be an 
evolving concept, with no single definition that is universally 
accepted. Given below are three key definitions that have garnered 
wide acceptance and favour amongst business circles:

Definition # 1: Philip Kotler and Nancy Lee (2005) define CSR as 
“A commitment to improve community well being through 
discretionary business practices and contributions of corporate 
resources”, whereas Mallen Baker refers to CSR as “a way 
companies manage the business processes to produce an overall 
positive impact on society.”

Definition # 2: According to World Business Council for 

Sustainable Development “Corporate Social Responsibility is the 
continuing commitment by business to behave ethically and 
contribute to economic development while improving the quality 
of life of the workforce and their families as well as of the local 
community and society at large”.

Definition # 3: Archie Carroll in 1991 describes CSR as a multi 
layered concept that can be differentiated into four interrelated 
aspects – economic, legal, ethical and philanthropic 
responsibilities.

There are four main parts to CSR:-
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 Environmental benefits:

· Greater material recyclability;

· Better product durability and functionality;

· Greater use of renewable resources;

· Integration of environmental management tools into business 
plans, including life-cycle assessment and costing, 
environmental management standards, and eco-labeling.

Need of the Study

From the review of relevant researches, it has been found that a lot 
of ecological degradation has taken place in the name of 

development. Further, hardly any study has been conducted to 
analyze the perception of the masses regarding corporate social 
responsibility. This paper makes a humble attempt in this direction. 
The specific objectives of the study are given here under:-

Objectives of the Study

The present study has been planned with the following research 
objectives:

· To assess the strength, weakness, opportunity and threat of 
corporate social responsibility.

· To study the perception of the masses vis a vis Corporate 
Social Responsibility.

SWOT Analysis

Data Collection

Primary Data Source

Primary data for the study has been collected with the help of a 
survey using questionnaire and interview schedule which was 
administered to around two hundred respondents from Northern 
India. For the selection of respondents, convenience sampling 
method was used. 

Secondary Data Source

The secondary sources of data have been collected from the 
Websites, Magazines and Books etc.

Research Methodology

Universe of the study

The sample elements were the respondents who possess the 
information regarding it. The sampling units were the people in the 
city of Amritsar.
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Cronbach's Alpha measures the scale reliability. The coefficient varies from 0 to 1, and a value of 0.6 or more indicates satisfactory internal 
consistency reliability.

Nature of the study

The present study is based on empirical data. The survey was based 
on the basis of convenient sampling. The respondents who were 
easily approachable were contacted for the survey.

Sample Plan

Sample size: 200 Respondents had been given the questionnaire 
out of which 167 have responded and 130 questionnaires have 
been found in order for the purpose of the study.

Data Analysis

Statistical Techniques for Analysis of Data Collected

The questionnaire has been designed using variables short listed 
for the purpose of research study. For the survey based study, 
questionnaire has been prepared which contained questions based 
on Likert scale. The questionnaire so structured has been pre-
tested and suitably amended. The Likert scale is used for rating the 

student's perceptions, awareness with regard to their satisfaction or 
dissatisfaction in each individual case. Each response item has five 
response categories ranging from strongly agree  to strongly 
disagree and score relating to each category is allotted ranging 
from 5 to 1 respectively where  5 stands for Strongly agree 
followed in the sequence by 1 which means Strongly disagree. The 
data so collected has been analyzed in the light of the objectives of 
the study, using simple descriptive as tools of analysis. The 
conclusions of the study have been tabulated, interpreted to ensure 
that matter is easily understandable.

The raw data obtained was analyzed on the basis of Factor 
Analysis. Factor Analysis is a class of procedures primarily used 
for data reduction and data summarization. Relationships among 
sets of many interrelated variables are examined and represented in 
terms of few underlying factors. Factor analysis is 
interdependence technique in which an entire set of interdependent 
relationship is examined.
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The calculated value of KMO is 0.755 which shows that sample is 
adequate to Factor Analysis. So Factor Analysis has been applied 
to extract the factors affecting the green marketing.

Table 1 depicts the KMO value to be .755 and Bartlett's Test of 
Sphericity as 1405.043 (significant at 1%, p<0.000). For the 
justification of usage of Factor Analysis, correlation matrix had 

been computed which exhibited high inter correlations among 
variables.

After calculating the inter correlations, the factors have been 
extracted by using Principal Component Method with Varimax 
rotation, on the basis of Eigen value not less than one for any factor.

Total Variance Explained is 72.720
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F1 – This factor is the most important factor on which five 
variables have added and it explains 18.323% of the variance with 
the Eigen value of 3.665. It deals with the CSR is about promoting 
corporate fairness, transparency and accountability through a set 
of internal rules by which businesses are operated, regulated and 
controlled, CSR is an important component of corporate 

governance, CSR is equivalent for philanthropy, CSR includes 
actions to protect the environment and CSR leads to an increase in 
profits.

F2 – This is the second important factor having Eigen value of 
3.383 and explains 16.914% of variance. Five variables have 
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loaded onto this factor and highest loading is for the variable CSR 
is an important prerequisite if a firm wants to enter into a business 
relationship with western companies (.859) followed by CSR is a 
new fancy name for something that local companies have already 
been doing for a long time (.844), CSR is a concept which is more 
important for companies located in developed than in developing 
countries (.824), CSR is more relevant for the manufacturing 
industries than for the service sector (.821) and CSR is primarily 
motivated by public relations or marketing consideration (.734).

F3 – Four variables are loaded on this factor i.e. CSR needs to be 
strongly promoted by government authorities, CSR needs to be 
legislated to ensure a wide uptake, A responsible company is a firm 
that strictly abides to labor and environmental laws and 
Responsible businesses go beyond what is required by law to make 
a positive impact on society and environment. This factor 
constitutes the third important factor and it explains 14.476% of 
variance and has Eigen value of 2.895.

F4 – Four variables are loaded on this factor i.e. SME's can only 
commit to CSR if resources are provided by the government or 
other institutions, SME's can implement CSR only with the help of 
external advisors, CSR is rather than the obligation of large 
multinational companies than SME's and For SME's, as far as large 
enterprises, social responsibility can be added value to the 
organization and also to the society. This factor constitutes the 
fourth important factor and it explains 14.290% of variance and 
has Eigen value of 2.858.

F5 – This is the fifth important factor having Eigen value of 1.743 
and explains 8.717% of variance. Two variables have loaded onto 
this factor i.e. CSR is a resource intensive and costly concept (.907) 
and CSR encompasses a set of activities companies carry out 
independently of their daily business operations (.903).

Conclusion

“Giving back to society” is a buzz word for many companies. In 
recent years, the social responsibility of companies is increasingly 
becoming a mainstream issue for business, governments and 
society. Corporate social responsibility is one of the most 
important issues that business is facing today. It is estimated that a 
company is really interested in social responsibility when it takes 
over the responsibilities of all three key areas: economy, society 
and environment. For SME's, as far as large enterprises, social 
responsibility can be added value to the organization and also to 
the society. Present research work has been carried out to study the 
perception of general masses regarding the corporate social 
responsibility. The study identified five factors i.e. 'Corporate 
social responsibility & environment factor', 'Importance of CSR', 
'Corporate social responsibility & Legislature', Corporate social 
responsibility & SME's and 'Costly concept factor' influencing the 

masses perception.

Limitations of the Study

Any study based on consumer survey through a pre-designed 
questionnaire suffers from the limitation, no matter how carefully 
the questionnaire has been designed and field of investigation 
conducted. The limitations have been listed below:-

 The limitation of the present study is that the results are 
specific to the sample selected and dimensions used. 
Hence, the study may not be generalized for overall 
population. 

 Lack of time prevented an in depth study of the problem.

 The study may suffer because of the biases of the 
respondents of questionnaire and there is no way of 
checking back on respondent's responses.
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