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Human activity in general and retail consumer behavior in particular is profoundly influenced by 
built environment. This has necessitated the growth of research in this particular area. Most of the 
researches are on the influence of micro or molar atmospheric variables, though the space 
planning itself is a fertile opportunity for market differentiation. As it is true that, human movement 
has a positive relationship with spatial configuration, micro-economic foundation of shopping 
centre lease price discrimination and store space allocation should consider this aspect.  The 
spatial influence should be measured in its degree and shaped through design interventions. 
Purpose of this study is to create a frame-work for understanding optimum store area and optimum 
rent of shops and to see the impact of allocation of anchor spaces to mitigate normal human 
movement. The intention is to cover the gap between researches in the field of marketing and 
studies in Architecture and environmental psychology, as studies in these two fields never 
meet.The paper develops a formal model of bid-rent, based on store location within shopping 
centers. The model is specified and solved with an objective function of profit maximization. It also 
considers integration value, which may be understood as a measure of the accessibility of a 
location, as an aid in explaining the spatial distribution of retail rents. Space Syntax, in this context, 
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